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Theoretic Analysis on Enforcement of CRM
System in Furniture Businesses

LI Wei-liang
Economics School of Shandong University Jinan 250100 China

Abstract  Customer relationship management CRM is a newly developed business management system. After
presenting the current status of the furniture industry since China’ s entry into WTO the author explored the
functions of CRM in the Chinese furniture industry such as improving the management mode changing the scat-
tered status and hence helping the businesses increase their customer base and competitive ability. In the end
the key factors for enforcing the CRM system in China’ s furniture industry were pointed out.
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